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Economic & Social Impact
Summary 2024
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Economic Impact 2024
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Economic Impact 2024

Domestic MICE
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Social Impact 2024
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Number of International

MICE Travelers 2024
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Number of Domestic

MICE Travelers 2024
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Convention Exhibition

1,409,679 21,970,638

PAX
BANGKOK 20,823,716
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MICE Statistics 2024 .t

+5-Tg  Number of MICE 1,160,569 ‘ 24,189,719

THAILAND CONVENTION
& EXHIBITION BUREAU
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Supporting Factors N

Domestic Market International Market

e Economic growth in key markets such as China
(+4.8%), India (+7.0%), and Malaysia (+4.8%) (IMF)

e Domestic economic growth (GDP full-year growth forecast
for the Thai economy is 2.6 % (NESDC))

. The government's ease of traveling initiatives
facilitate convenience for participating in MICE
events in Thailand.

e  Confidence and interest in participating in domestic trade
exhibitions.

. TCEB's domestic market promotion initiatives to support
domestic meetings and exhibitions, including the development
of Mega Event capabilities and the enhancement of MICE City
standards.

s TCEB's international market promotion initiatives.

By MICE Intelligence & Innovation Department

Thailand Convention and Exhibition Bureau (Public Organization)
Siam Piwat Tower Building, 25 & 26 floor, unit A2, B1 & B2 989 Rana 1 Road,Pathumwan, Bangkok 10330




